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I Inventory of regulations and equivalence agreements

I Organic Regulations

B 103 countries had regulations for organic farming by the end of 2019. It was in
preparation in other countries.

Organic regulations around the world
B o -

5
:
3

~o m-""k"' ‘

Il No national regulation B Not fully implemented
. National or regional standard but no national regulation - Fully implemented
. Only for exports |:| No information

|:| In development
Source: Agence BIO/FIBL/IFOAM/Australian Organic Ltd

B The US Department of Agriculture has decided to revise the organic regulations of the
National Organic Program. The proposed changes aim to protect the integrity of the organic
supply chain and strengthen consumer and industry confidence in the national organic label,
by consolidating organic control systems, improving traceability from farm to market and
ensuring rigorous application of organic regulations. The changes will concern, especially
exemptions from organic certification, import certificates’, product traceability, training of
certification bodies agents, unannounced inspections, labeling, compliance and calculation
of the organic content of multi-ingredient products. The proposed changes respond to
longstanding demands from the organic industry for stronger measures to counter fraud.

I 7- All organic products entering the United States will need a NOP electronic import certificate or equivalent.
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B Canadian organic standards have been revised, as part of its regular five-year review
process. The new standards were due to be published at the end of 2020 and should become
mandatory as of November 2021. Canada will then review its equivalency agreements with
other countries.

®  The new EU organic farming regulation' was published in June 2018. The European
Commission has postponed its entry into force for a year at the request of Member States,
the European Parliament, Third Countries and other stakeholders?. It will therefore come
into force on January 1%, 2022. Too much delay had been taken in finalizing secondary
regulations, due to the Covid-19 pandemic. This will also ensure a smooth transition between
current and future legislation and ensure that the industry and Member States are fully
prepared to apply the new standards.

Until August 26, 2020, the European Commission has put up for consultation an
implementing act for the new European organic regulation, which specifies the control
procedures and oversees group certification.

Regulatory changes affect production, controls and imports. Regarding production, new
products will be able to be certified organic in the European Union: cotton, wool, leather and
salt. The use of heterogeneous plant reproductive material will be permitted. Foods
containing nanoparticles cannot be certified organic. Operators selling prepackaged
products will be exempt from certification and notification for distribution. Operators selling
small quantities of unpackaged organic products could also be exempted. All organic
operators can be checked at least once a year in the field. Those for which previous checks
have shown no non-compliance during the last three years can only be checked every two
years.

Regarding imports, equivalence will be replaced by conformity. Products imported into the
European Union will have to comply with European regulations. Equivalent specifications will
only be recognized under bilateral trade agreements or other existing agreements. There
will be a transition period between the two systems. The European Union is giving itself five
years to negotiate such agreements with its partners. The European Commission will have
the possibility of granting specific authorizations for the use of products and substances in
Third Countries and its outermost regions, considering the differences in ecological balance
in production, particular climatic conditions, traditions and local conditions. These specific
authorizations may be granted for a renewable period of two years.

®  From January 1%, 2020, the Organic Food Law® entered into force in Russia. The
accreditation of certification bodies by the national authority Rossakreditazija has become a
prerequisite for operating in this country.

B In 2020, Russia, Armenia, Belarus, Kazakhstan and Kyrgyzstan established a roadmap
to finalize a treaty to harmonize their organic regulations.

2- Including IFOAM

7- N°2018/848
3- Federal Law n ° 280-FZ 3 August 2018
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B China has revised its organic regulations. It has applied since January 1%, 2019. Group
certification is now done once a year. The new regulations aim to make it easier to import
organic products from other continents.

B Japan revised its regulations and implemented specifications for organic products in
restaurants in January 2019.

B Australia has organic regulations for exported products, but not for its domestic market.
The organic standard has been revised. The new rules will come into effect in 2021.

B In March 2020, the New Zealand government introduced a bill to Parliament to
strengthen the regulation of organic products. The main goal is to increase consumer
confidence.
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I Equivalence Agreements

B Equivalency agreements are provisions that eliminate the need for double certifications,

thereby reducing fees, inspections and paperwork.

B Several equivalency agreements have been signed. The following table shows the main

ones.
Equivalence agreements on organic products in 2020
USA |Canada Et:'ri(::ean UK Switzerland |China |lapan :::;:’:: Taiwan [India |Israel |Argentina |Chile IE::a Brazil |Tunisia [Australia g::;n d
usa
Canada
European
Union
UK
Switzerland
China
i - —
Republic of
Korea
India
Israel
Argentina
Chile 1
Costa Rica
Brazil
Tunisia
Australia
New-Zealand

- Bilateral Agreement
- Restricted Bilateral Agreement

Unilateral Agreement ?

No Equivalence Agreement

Source: Agence BIO/Many different sources

B The bilateral agreement between the United States and the European Union which
entered into force on June 1, 2012 is restricted: to export animal products to the United
States or to import apples and pears into the European Union, a certificate of absence of use

of antibiotics is required from both sides.

I 7- From other countries towards European Union, Japan and Switzerland.
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B The US agreement with the Republic of Korea only covers processed products.

B In 2020, Japan extended its agreements with the United States, Canada and Australia to
include livestock products'. The agreement between Japan and the European Union only
concerns plant products (excluding wines).

B India only imports organic products certified under US regulations.

B The agreement between the United States and Taiwan, which was previously unilateral?,
became bilateral in 2020°.

B The agreement between Canada and the European Union has been extended to include
especially winemaking.

B Taiwan's agreement with Japan only concerns vegetable, unprocessed and processed
products (excluding alcohol, seeds and plants).

B Other equivalence agreements are under negotiation, e.g., between the European Union
and Latin American countries and between Taiwan and India, Chile and Paraguay.

B On December 24, 2020, a trade agreement was concluded between the UK and the EU.
The EU has agreed to recognize the UK as equivalent for organic products until December
31, 2023. This is in addition to the recognition of equivalence already agreed for the 6 UK
control bodies in early December 2020 and the British recognition of European Union as
equivalent.

B In countries that do not have an equivalence agreement with the United States nor the
European Union, producers often must be certified according to several specifications to be
able to export their organic production.

B The European Commission has officially included San Marino among the equivalent
states for organic certification. Organic products from San Marino can therefore be exported
freely to the EU and use the European organic logo.

7- The US-Japan Organic Agreement on Plants was concluded in 2073,
2- It allowed the United States to sell their organic products in Taiwan.

3- The United States is currently the largest source of imports of organic products for Taiwan, accounting for 30% of
the total, followed by Canada.




ORGANIC SECTOR IN THE WORLD

I Participatory Guarantee Systems

B Participatory Guarantee Systems [(PGS) are locally oriented quality assurance
structures. They are built on trust, networks and knowledge exchange. They are particularly
suitable for small farms. They also help develop local markets for organic products.

B In 2019, this type of certification was recorded by IFOAM in 76 countries worldwide. This
represented 567,142 farmers, including 496,104 certified organic' (compared to 6,000 in
2010).

®  Participatory guarantee systems are already recognized’ by the State as organic
certification systems in several countries: Bolivia, Brazil, Chile, Costa Rica, Ecuador, India,
Madagascar, Mexico, New Caledonia, Paraguay, Peru, the Philippines, French Polynesia and
Uruguay.

B India is the country where participatory guarantee systems are used the most.

7- The other producers are still in conversion.
2- Otherwise, producers engaged in PGS are not counted in the statistics.
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I Organic Farming is developing around the World.

I Nearly 71.5 million ha grown organically late 2018.

®  The global area grown organically (certified and in conversion) was estimated at nearly
71.5 million hectares late 2018'. It represented 1.5%” of the entire agricultural territory of the
186 countries surveyed by FIBL/IFOAM.

B Nearly 2.8 million certified organic farms were registered in 2018. In some countries,
statistics are not available, so this number is underestimated.

Organlcally grown areas and organic farms worldwide late 2018
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- countries with over 100,000 ha grown organically
Source: Agence BIO/FIBL/IFOAM/Many European sources

®  Non-agricultural organic areas [(mainly dedicated to picking and beekeeping)
represented 35.7 million ha in 2018. They have multiplied by 8.7 in 19 years. 47% of these
areas were in Finland, Zambia and Tanzania.

7- Estimate based on data from FIBL/IFOAM and other organizations.
2- lt was 0.3% in 2000 and 1.4% in 2017.
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Between 2000 and 2018, the number of organic farms worldwide
increased by 11.2 times and the area grown organically by 4.6.

Evolution of organic farms number worldwide Evolution of organically grown area worldwide
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B In eighteen years, the agricultural areas grown organically and the number of organic
farms have increased at more or less rapid rates depending on the continent. The strongest
growth rates have been observed in Asia and Africa, where development really started from
the 2000s. Between 2000 and 2018, Oceanian organic areas have almost multiplied by five.
The share of each continentin global organic agriculture has changed significantly from 2000
to 2018.

B The global organic area (certified and in
conversion)increased by more than 2.0 million
ha between 2017 and 2018 (+2.9%]). Areas
increased In most continents: in Oceania
(+105,008 ha), in Asia (+529,634 ha), in Europe %
(+1.2 million ha), in Latin America (+49,217 ha) #
and in North America (+111,945 ha). In Africa,
the areas have declined (-13,704 ha).

Uruguay is the country where organically
grown areas increased the most in 2018
(+264,905 ha, i.e., +14%). It is followed by
Argentina (+244,141 ha, ie., +7%), France
(+235,367 ha, i.e., +13%), Vietnam (+179,675
ha, i.e., a fourfold increase) and Spain (+164,302 ha, i.e., +8%).

Mexico is the country where areas grown organically fell the most in 2018 (-490,743 ha, i.e.,
- 73%), ahead of Kazakhstan (-64,607 ha, i.e., -25%) and Sudan (-53,109 ha, i.e., -41%)].

B The number of organic farms recorded worldwide fell by more than 154,500 in 2018
compared to 2017 (-5.2%). It increased in Asia (+7.0%), North America (+4.3%) and Europe
(+ 3.8%]). However, it fell in Oceania (-22.1%]), Latin America (-50.6%) and Africa (-2.2%). In
Latin America, the decline was mainly due to a decrease in Mexico.
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India is the country where the number of organic farms increased the most in 2018 (+56,083)
and Mexico the one where it declined the most (-183,000)'.

In 2018, 47% of global organic farms were in Asia and 28% in Africa.

India, Uganda® and Ethiopia are the countries with the most organic farms in 2018.

I Almost */5 of organically grown areas worldwide in 10 countries.

B In 2018, half of areas grown organically were in Oceania and 22% in Europe.

B Australia represented half of the world's grown organically areas in 2018, but 97% of
its organic land was pasture.

Breakdown of global organically grown areas in 2018

Germany
2%

France
3%
India

3% Uruguay

3%

Italy
3%

Argentina
5%

Source: Agence BIO/FIBL/IFOAM/Many European sources

2- The agricultural sector in Uganda mobilizes over 85% of the total population and its contribution to Gross Domestic

1- The source of the FIBL/IFOAM data has changed for Mexico from 2018. The new data no longer includes small farms.
Product exceeds 24 %.
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From one continent to another and from one country to another, organic
farming occupies a very different share of the agricultural area.

Share of organically grown areas in the Utilized Agricultural Area (UAA) by continent in 2018
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B Oceania and Europe remained in the lead in 2018 with shares of organically grown areas
of 8.6% and 3.1% in 2018, while the share was only 0.2% in Africa.

B In 2018, the share of organically grown areas in the national UAA exceeded 2% in 31
countries, including 27 EU countries'. It exceeded 10% in 14 countries, including 7 in the
European Union.

In 2018, France was in 7" position in terms of area and 25" in terms of the share of UAA

grown organically.

Share of organically grown areas in the UAA by country in 2018
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I 7- The only EU country to have less than 2% of its UAA grown organically is Malta.
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I Main Benchmarks in 2018

Africa North Latin Asia Europe Oceania
America America
Area grown Nearly 2.0 Over 3.3 Over 8.0 Over 6.5 Over 15.6 | Nearly 36.0
organically
((million ha)
Share of the UAA 0.2% 0.8% 1.1% 0.4% 3.1% 8.6%
Areas of the continent
grown grown organically
organically Share of global 3% 5% 11% 9% 22% 50%
organic areas by
continent
Country with the Tunisia USA Argentina China Spain Australia
biggest area grown
organically
Share of organic 14% 61% 45% 48% 14% 99%
land on the
continent in this
country
Country with the | SaoTome & Canada Uruguay | EastTimor | Liechtenstein Samoa
biggest organic Principe (2.0%) (14.9%) (16.8%) (38.5%) (34.5%)
share (22,5%)
Organic farms 788,549 23,957 227,407 1,315,913 418,128 20,859
number
Share of global 28% 1% 8% 47% 15% 1%
Organic organic farms by
farms continent
Country with the Uganda USA Peru India Turkey | Papua New
biggest number of Guinea
organic farms
Share of organic 27% 76% 46% 87% 19% 61%
farms  on  the
continent in this
country
Coffee, olives, Cereals, Coffee, Cereals, Cereals, olives, Coconuts,
oilseeds, nuts, oilseeds, | cereals, cocoa oilseeds, protein crops, cereals and
Main organic crops cocoa and | protein crops, and tropical cotton and dry pulses and coffee
cotton | dry pulses and and coconuts oilseeds
vegetables subtropical
fruits
Source: Agence BIO/FIBL/IFOAM/Many European sources

Processors, importers and exporters of organic products in

2018

®  In 2018, around 96,000 organic processors were recorded by FIBL/IFOAM. However, the
actual number of organic processors is underestimated as many countries did not provide

figures.

B Almost 6,600 importers of organic products and over 8,800 exporters were recorded in
2018. Most importers were in Europe (5,790).
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I Consumption of Organic Products around the World

I The Global Organic Market

B The main reasons for purchasing organic products highlighted by the studies are health
problems, environmental protection, food safety and quality.

B The global organic food market has more than multiplied by seven in twenty years,
exceeding € 112.3 billiont in 2019 according to our first estimates?,

m  Almost 9/10" of the world consumption of organic products takes place in North America
and Europe.

B North America remained the main consumption zone for organic products in 2019, just
ahead of Europe.

Evolution of the global organic food market from 1999 to 2019 (in € billion)
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7- Nearly $ 126.2 billion [Exchange rate as of 12/31/2019).
2- The global organic market is underestimated because data is not available for all countries in the world.
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Main organic markets in 2019
Australia

Japan
1%

other countries
6%

Source: Agence BIO

Organic markets in the world in 2018-2019

Over € 10 billion Between € 50 and 100 million

Between € 5 and 10 billion Between € 10 and 50 million
Between € 1 and 5 billion Between € 1 and 10 million
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I Organic Markets by Continent

| North America: 43.9% of the global market in 2019

®  The United States ranked 1°" with 40% of the global organic market in 2019. The value of
total organic sales (food and non-food) represented $ 55.1 billion in 2019, including $ 50.1
billion for food products (€ 44.6 billion'), i.e., an increase of 4.6% compared to 2018 (after an
increase of 5.9% in 2018)°. The US organic market has more than doubled in ten years.
Organic products represented 5.8% of the food market in 2019. The COVID-19 pandemic
appears to have had a positive impact on the organic market during the first half of 2020.
According to the Organic Trade Association, organic sales increased by more than 20% in
spring 2020 compared to spring 2019. The demand for milk, eggs, packaged food and frozen
products has increased significantly. US demand for organic products is growing faster than
production. In 2017, the United States experienced a shortage of organic products. The
situation started to improve in 2018, thanks to an increase in production and imports.

Evolution of the US organic food market between 2000 and 2019 (in $ billion)
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Source: Organic Trade Association

According to a survey published by the Organic Trade Association, 84% of US households
said they bought organic products at least occasionally in 2019 and 45% regularly.
According to a study on the behavior of American households carried out in September 2017,
Generation Y buys more organic products than the previous ones. Their purchases increase
from year to year, especially as they buy more organic products when they have children.
This generation is considered to be the engine of growth in the organic market. According to
Ecovia Intelligence and Mintel, it even represents more than half of the organic market in the
United States. 40% of people of this generation consider buying organic products as an
integral part of their lifestyle.

7- Exchange rate as of 12/31/2019
2-In 2019, the total US food market grew by 2.3% compared to 2018.
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Health and nutritional value appear to be the main reasons to purchase organic products.
The health crisis has strengthened health as the first criterion to purchase organic food.
Protecting the environment is increasingly seen as an important motivation'.

A survey conducted in 2017 showed that American consumers are willing to pay more for
organic food: 44% of consumers agree to pay 20% more for organic fruits and vegetables
Fruits, vegetables and dairy products are the most popular organic products in the USA.
The organic market is more developed on the West Coast (particularly in California), as well
as around New York City. California is also a state where organic production is developed.
Many conventional companies have launched organic products (e.g., organic baby food
launched by Campbell Soup).

Supermarkets are the main sales channel for organic products. All main chains offer organic
products under private labels. 75% of conventional products currently have an organic
alternative in supermarkets, thanks to organic products under private label. Organic sales
in other channels is also developing (on farmers markets, through deliveries and online?).
Amazon plans to expand its network of organic Whole Foods supermarkets in the USA. In
2018, online sales only accounted for 2% of retail food sales, but this share is expected to
increase sharply in the coming years. More and more organic products are introduced in
restaurants and collective catering. Almost three-quarters of US daycares already use
organic products. The price of organic products is considered less of a barrier to market
growth than it was a few years ago, due to the drop in prices caused by the emergence of
organic private label products.

® The Canadian organic market was valued at € 4.75 billion in 2019°. Retail sales increased
by 8.7% compared to 2018. According to estimates, the organic market should be around 4.8
billion € in 2020. Organic products represented more than 3% of supermarkets food sales in
2019.

In 2020, 66% of Canadians consuming organic products bought them every week.
Generations Z and Y are the ones who buy the most organic products. In 2020, organic
products represented 46% of Generation Z's weekly purchases and 32% of Generation Y's.
Supermarkets remained the main sales channel for organic products in Canada. In 2020,
82% of consumers of organic products regularly bought them in supermarkets. Organic
products have their own shelf in all mass retail chains and this is often placed in the central
aisle. The place dedicated to organic products s e N
increasing in this channel (especially in the Loblaws and
Provigo stores). et
The US chain Whole Foods Markets is also present in
Canada. There are also many chains that have developed
in a single province. Many health food shops also sell | &
organic products. '
In 2020, 32% of consumers bought organic products
directly from farmers. Direct sales through subscriptions
are developing, particularly in Quebec.

1- According to the Toluna/Harris Interactive Consumer Response to COVID-19 Barometer, 26% of Americans polled
said they would be more concerned about the environment after the crisis than before.

2-In 2019, the US ranked 2" in the world for e-commerce.
3- Catering included
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The market for organic food in catering was valued at more than € 380 million in 2019, i.e.,
an organic share of 1.8% in this channel.

Online sales represented 8% of organic food purchases in 2020 (compared to 4% in 2016)".
Fresh fruits and vegetables remained the favorite organic products of Canadian consumers.
The main reason to purchase organic products was health, ahead of animal welfare.

| Europe: 92% of European organic consumption in the EU

B In 2019, of the top ten global organic markets, seven were in Europe. The European
market for organic products amounted to € 48.0 billion in 2019, i.e., 42.8% of the global
organic market, including € 44.3 billion in the European Union (39.5% of the global organic
market).

Organic distribution is much more developed in Europe than in the rest of the world.
However, in recent years, supermarkets have been responsible for most of the growth of the
European organic market. Most of the European supermarkets now offer organic products
under private labels.

The use of organic products in catering has developed in many European countries.

Organic markets in the European Union? :

®m  Germany ranked 2" globally with 11% of the organic market in 2019. The German organic
market grew by 9.7% in 2019, reaching € 11.97 billion® * and the organic market share
approached 5.7%.

More than 96% of German households bought an organic product at least once in 2019.

In 2019, supermarkets® remained the main sales channel for organic products (59.6%) and
its organic sales increased by 11.4%. In 2018, there were nearly 2,600 organic shops. In 2019,
organic distribution represented 26.6% of the German organic market and its sales
increased by 8.4% compared to 2018. During the first half of 2020, sales of this channel even
increased by 18.8% in value compared to the first half of 2019 (at constant store scope).
Organic sales online are growing, but many projects are not turning out to be profitable.
Animal welfare remains the main reason to buy organic products.

The most purchased organic products are eggs, dairy products, vegetables and fruits.

B In Austria, the organic market grew by 6.7% in 2019, reaching € 2.06 billion.

According to AMA, all Austrians buy organic products at least once a year.

Supermarkets are the main sales channel for organic products (78% of the organic market
in 2019). The organic share in this channel was 9.3% in 2019. Direct sales and organic shops
represented 15% of the organic market in 2019.

Health is the main reason to buy organic food.

Milk and eggs are the most popular organic products.

7- There has been strong growth in online shopping by Canadians during the lockdown.

2- For more information on the EU, see the dedicated publication.

3- Excluding catering

4- Since the publication of our document, AMI has revised this figure upwards (€ 12.26 million).
5- Including hard discount and drugstores
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B In Belgium, the organic market was
estimated at € 779 million"in 2019 (+4% vs 2018]
and the organic market share reached 3.4%.

In 2019, 96% of Belgians bought an organic
product at least once. Organic consumption is
significantly higher in  Wallonia than in
Flanders. In 2019, Wallonia and Brussels
=% represented 61% of the organic market and
et rres : " Flanders 39%. In Wallonia there are more
organic farmers, areas grown organically and organic shops than in Flanders. Brussels is
home to more singles, wealthy families and two-income households with a growing interest
in organic food.

Large retailers remained the main sales channel for organic products in 2019 (62%). It offers
a lot of organic products under private label. Organic shops came in second with a quarter
of the organic market. Unlike the situation in many neighboring countries, their share is
growing every year, to the detriment of direct sales and those of craftsmen. Late 2018,
Belgium had around 600 organic shops. Online sales and drives seem to develop more slowly
than in France.

Vegetables, dairy products and fruits are the most popular organic products in Belgium.
Health is the main reason to buy organic products, ahead of product quality and protection
of the planet. Price remains the main brake on the organic market development.

® In Bulgaria, the organic market amounted to € 30 million in 2018 (+7% vs 2017). The
organic range is increasingly diversified. Supermarkets are the main sales channel for
organic products. All the chains have developed their organic ranges in recent years. There
are around 200 organic shops. Organic sales online have grown. Rapid delivery services for
organic products have developed very fast.

Health and environmental protection are the main reasons to purchase organic products.
Infant products, drinks, snack products and dairy products are the main categories of organic
products sold.

B The Croatian organic market was valued at € 99 million in 2018. Organic products were
sold in supermarkets, in organic shops, at the farm, in farmers markets and online. The
organic supply in mass distribution has been expanding for several years.

Generation Y people are more interested in organic products than their elders.

Health and food safety appear to be the main reasons to buy organic food, while the price
and lack of consumer knowledge about organic products are the main brakes.

Fruits and vegetables are the main organic products purchased.

B The Cypriot organic market is still very modest (€ 2 million in 2016) and its development
Is still slow. Between 2 and 5% of consumers regularly buy organic products. The main brake
Is the high price of organic products.

- Non-food included
2- Including 9% for hard discount
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®  In2017, the Czech organic market reached € 133 million (+30.4% vs 2016} and the organic
market share 1.2%. Supermarkets remained the main channel for organic products (40.5%),
ahead of drugstores, online commerce, organic shops and health food shops. The
supermarkets have increased their organic range in recent years. Direct selling is growing,
especially online and in the markets.

The main brake on the development of organic consumption is the price.

The most popular organic products are processed products.

B The Danish organic market exceeded € 2.3 billion in 2019 = ‘
(+9.9% vs 2018). In 2018, organic products represented 12.1% | T 5
of organic product purchases in supermarkets and online. [ s N =
Over 80% of Danes consume organic products. 52.5% of
Danes bought it every week in 2019.

Supermarkets are the main sales channel for organic
products. Organic sales in supermarkets and online grew by
9.4% overall in 2019. Organic shops hardly exist in Denmark. N

Sales in markets and at the farm only represent a small part of the total organic sales. The
use of organic products in catering is booming (+ 10.6% in 2019).

Preserving health is the number one reason to purchase organic products, ahead of
environmental protection and animal welfare.

Fruits and vegetables and dairy products were the two main categories of organic products
sold in 2019.

® In Estonia, the organic market approached € 55 million in 2018 (+31% vs 2017) and the
organic market share reached 3.4%. The increase in supply is hampered by the low level of
development in the processing of organic products. Organic consumption is much higher in
urban areas than in rural ones. However, there is a wide range of organic products in various
distribution channels, especially in mass distribution.

Health and food safety are the main reasons to buy organic products. The price is a brake on
organic consumption development.

B In 2019, the Finnish organic market grew by 9.6%, reaching € 368 million and the organic
market share rose to 2.6%. According to Pro Luomu, just over a third of Finns now buy
organic products at least once a week and less than a third at least once a month. Today,
only 5% of Finns do not buy organic products at all.

Supermarkets are the main sales channel for organic products. Organic shops and
purchases directly from farmers represent a small share of the organic market. Organic
sales online did not take off.

Families with children remain the main demographic group buying organic products. Young
people are more interested in these products than previous
generations.

The main reasons to buy organic products are the "purity” of
organic products, flavor, respect for the environment, animal
health and welfare, while price and lack of availability are the
main brakes on market development.

The most popular organic products are fruits, dairy products,
vegetables, coffee, tea and eggs.
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B France was the third largest organic market worldwide in 2019. It reached € 11.93 billion
in 2019 (+13.5% vs 2018) with an organic market share (excluding catering) of 6.1%.
According to the Agence BIO/Spirit Insight Barometer, 89% of French people said they had
consumed organic products in 2019, including 71% at least once a month and 47% at least
once a week.

Large-scale distribution remained the first channel in 2019 (52%), ahead of organic shops
(27%), direct sales (10%], catering (5%) and craftsmen-shopkeepers (6%). In recent years,
the supermarket chains have launched organic shops chains. During the first three quarters
of 2020, sales of fixed-weight organic products in supermarkets increased by 13.7% overall
compared to the same period of 2019, while sales in organic shops increased by 6.1 %.
Organic distribution has been developed for a long time. France is even a pioneer because it
was the first country to have an organic chain and organic supermarkets. Online sales are
growing.

The main reasons to consume organic products are the preservation of health, the quality
and taste of the products, the preservation of the environment and animal welfare. Price
remains the main brake on organic market growth.

Fruits and vegetables are the main organic products consumed in France.

B The Greek organic market was estimated at € 66 million in 2017 (stagnation vs 2016).
Since the economic crisis, it has not started to increase again. Supermarkets represented
68% of the organic market in 2016, ahead of organic distribution (27%). There are very few
organic products online and in catering.

The main reasons to buy organic products are the non-use of chemical additives, natural
treatments and health. The main brake is the lack of confidence in organic products.

B The Hungarian organic market was valued at € 30 million in 2015. Supermarkets are the
leading channel for organic products. Almost all chains offer them, most often under private
labels. Online sales of organic products are growing. Organic products are also sold in
organic shops and on markets.

The main brakes on consumption are price and lack of confidence.

B In Ireland, the organic market reached € 206.4 million in 2017 (+38% vs 2016). 68% of
Irish people bought organic products at least once a month in 2017.

In 2017, supermarkets represented 80% of the organic market, with direct sales,
delicatessens and online sales accounting for most of the remaining 20%. Large online
retailers offer a wide range of organic products. There are very few organic shops. Many
delicatessens sell large quantities of organic products and a few health food shops have
some in their offer.

The main reasons to buy organic food are the benefits to health, the environment (including
climate change), animal welfare and the fact that there are no synthetic chemicals used to
produce them. The most popular organic products are carrots, bananas, milk, yogurt, eggs,
beef and porridge.
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B During the year ending August 2020", the ltalian organic market grew by almost 7% and
approached € 4.36 billion. 88% of Italian households have bought an organic product at least
once during this period.
Large-scale distribution represented 47% of the organic market, organic distribution 21%
and catering 11%. Organic sales in supermarkets increased by 5% compared to the previous
year. The space dedicated to organic products in mass distribution has been growing for
several years. Currently, all chains offer organic products. Sales of organic shops have
pees, started to grow again (+8%). There were 1,354 organic
shops in 2018. This channel is very fragmented: 21% of
shops are completely independent. Organic sales online
still only accounted for 1% of the organic market but grew
by 143% from the previous year. 375 websites offered
organic products in 2018. 2,857 organic farms sold at least
some products directly in 2018.
Organic consumption is more developed in the north of the
country.
Food safety is the main reason to buy organic products.
The most popular organic products are fruits, vegetables, cereal products, olive oil, eggs and
honey.

B The Latvian organic market was valued at € 105 million for 2019. Two supermarket
chains have started to expand their organic ranges, particularly under private label. There
are several independent organic shops. Health is the main driving force behind the purchase
of organic products and price the main brake.

B In Lithuania, the organic market was estimated at € 115 million in 2019. Organic
consumers are mainly city dwellers. Several supermarket chains have introduced organic
products in their offer.

The main brake is the lack of understanding of the word organic.

B The Luxembourg organic market was estimated at € 135 million in 2018. Organic
distribution is relatively well developed. There are also organic products in supermarkets,
direct sales and restaurants.

The organic products most bought by Luxembourgers are infant food, honey, eggs and flour
and cereals.

B In Malta, there is a local demand for organic products, but the amount of the organic
market is not known. Organic products are sold in different distribution channels.

B In 2018, organic market grew by 8.4% in the Netherlands, approaching € 1.64 billion. The
organic market share in supermarkets and organic shops reached 4.7% in 2018. According
to Bronext, 95% of Dutch households bought organic products in 2019.

In 2018, supermarkets (excluding hard discount] represented half of the organic market,
ahead of catering with 21% and organic distribution with 20%. In recent years, organic
distribution has been more subject to competition from large-scale distribution and the

I 1- We consider this to be 2019 in the overall calculations.
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resulting pressure on prices. The supermarket chains offer between 50 and 1,000 organic
references. Their organic range under private label is growing. Several online organic shops
have been created over the past decade. Direct sales represented 3% of the Dutch organic
market in 2018.

In 2019, organic sales in supermarkets increased by 4.9% compared to 2018. For the first
time in five years, sales of organic shops increased again (+1.8% vs 2018 ).

The main reason to buy organic products is to protect the environment and the price is the
main brake on the development of organic consumption.

Fresh fruits and vegetables' are the main category of organic products purchased.

®  The Polish organic market amounted to € 250 million in |
2017 (+33% vs 2016), but organic products still only
represented 0.5% of the food market. In 2018, around 30% of
Poles bought organic products, but only 4% did so on a
regular basis.

The supermarkets represented the first sales channel for
organic products. There are organic shops, mostly located in < Y 3%
large urban areas. The sale of organic products online is v" /
growing.

Health and food safety are the main reasons to buy organic products.

B In Portugal there is no overall estimate of the organic market, but sales of packaged
organic products and drinks were valued at € 60.5 million in 2017. 47.7% of Portuguese
regularly buy organic products.

In recent years, there has been a sharp increase in local demand for organic products. This
has led to the development of organic distribution, organic markets and of organic range in
supermarkets. Large-scale distribution is the primary sales channel for organic products. In
2019, the organic range in supermarkets continued to develop. Organic products are also
sold online and through basket subscriptions.

B  The Romanian organic market was valued at € 41 million in 2016. In 2018, organic
products represented less than 1% of food sales in supermarkets, while this channel
constituted more than two-thirds of the Romanian organic market. A small share of the
products sold in the markets are organic. Organic shops are rare. The sale of organic
products online is growing.

Price sensitivity remains a major drag.

Dairy products are the main organic products sold, ahead of infant food.

B The Slovak organic market was estimated at € 4 million in 2010, i.e., only 0.2% of the food
market. Most major retailers sell a small range of the most common organic products, often
under private labels.

B In Slovenia, there is no recent assessment of the organic market. The latest figure dates
from 2013: € 49 million.

I - Potatoes included
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B The Spanish organic market was valued at € 2.1 billion in 2018 (+7% vs 2017). According
to Ecovalia Intelligence, it probably reached € 2.3 billion in 2019.

According to Kantar World Panel, 72% of Spanish households consumed organic products in
2020 (compared to 65% in 2019).

The growth of the Spanish organic market is strongly linked to the development of
supermarkets range, in particular under private labels. Carrefour Bio shops have been
opened. Organic distribution faces more competition from supermarkets than before. The
introduction of organic products in catering is developing.

Demand for organic products is particularly high in Galicia, Castile and Leon, Andalusia,
Catalonia and Madrid. Generations Y and Z are the main categories of consumers of organic
food.

Health is the first reason to buy organic products.

Vegetables, meat, fruits and cereals are the most popular organic products.

The Spanish organic market should continue to grow strongly over the next few years, in
particular thanks to the development of organic consumption by young people.

B The Swedish organic market was estimated at € 2.7 billion in 2018 and 2019. After strong
growth in 2014 and 2015, it experienced a slowdown, then a virtual stagnation in 2019 (+1%
vs 2018 ). The organic market share was 9.0% in 2019.

In 2019, supermarkets represented a little more than half of the Swedish organic market,
ahead of the monopoly (19%), catering (20%) and online sales (5%). In supermarkets, organic
sales fellin 2019, but they continued to grow in the Swedish monopoly (+6%). Sales of organic
products in catering and online continued to grow in 2019. Organic sales online could
increase significantly in the coming years.

During the first half of 2020, organic sales increased in supermarkets and direct sales, due
to the COVID-19 crisis’.

The main reasons for consuming organic are health, environmental protection and animal
welfare.

B In the United Kingdom, the organic market grew by 3.7% in 2019, exceeding € 2.7 billion.
The organic market share remained fairly modest (1.6%).

In 2019, organic sales increased in all channels, with particularly
strong growth for home delivery? (+11.2%). Supermarkets remained
the main distribution channel for organic products (65%). The
organic range available online is expanding. Many young people
prefer to buy their organic products online®. Small home delivery
businesses continue to see their sales increase. Organic
distribution has been developing for several years. Catering
represented 4% of the British organic market in 2019.

According to Nelsen, in the 52-week period ending October 3, 2020,
organic sales in supermarkets were up 9.5% from the previous year.
Demand for organic products is higher in London and the South of
England than in the rest of the UK.

2- This channel includes both online purchases and subscriptions to "box schemes " lequivalent to the organic basket/.

7- The figures for the year 2020 were not yet available when our document was published in December 2020.
3-In 2019, the UK ranked 37 in the world for e-commerce.
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Health has become the main reason to buy organic products, while price remains the main
brake. Young Britons, especially Generation Y, are increasingly buying organic products
because they wish to know the origin of their food and are willing to pay more for products
that respect the environment and animal welfare.

In 2019, dairy products remained the main category of organic products purchased.

Organic markets in other European countries:

B The Albanian organic market is relatively underdeveloped, with production oriented
towards export. Organic products are available in supermarkets and in some organic shops,
but all the products sold there are imported. A few organic farmers sell their products
directly to consumers.

B In Belarus, the organic market is still modest. A covered market dedicated to organic
products was expected to open near Minsk late 2020. Its sales area will be over 4,000 m?2.

® In the Federation of Bosnia and Herzegovina', although the national law on organic
farming and the national register of organic producers are not yet in place, organic
production is growing. Some organic food, produced locally and imported, can be found in
supermarkets and markets across the country.

B In Georgia, supermarkets continue to try to set up organic shelves. They mainly offer
imported organic products. The supply of local organic products is too scarce and seasonal
to develop an attractive assortment for retailers. There are a few organic shops in Tbilisi.
The sale of non-certified organic products online is growing. Organic food in restaurants can
only be found at trendy establishments in eastern Georgia. Thilisi has at least 3 totally organic
restaurants.

The main brakes on organic market development are the lack of consumers awareness, low
availability of products, difficulties for farmers to obtain inputs and the price of organic
products.

B In Iceland, organic demand remains limited, but is growing. Most of the organic food
consumed Is imported, because national production is relatively modest [vegetables, milk,
eggs and meat). Most supermarkets have an organic section. Icelandic consumers are still
poorly informed about organic products benefits. The price also remains a brake on organic
market growth.

B In Kosovo, organic market development is slow. Only a few imported products are
available. Recently, organic products have gained popularity among Kosovars due to their
healthy image. However, only 5% of Kosovar organic production is consumed locally, the rest
being exported.

The main brakes on market development are the price and poor knowledge of organic
products.

The most purchased organic products are baby food and tea.

/- Bosnia and Herzegovina consists of two administrative entities: The Federation of Bosnia and Herzegovina and the
Republic of Srpska.
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B Organic products are increasingly popular in Moldova. Products certified according to
EU regulations are sold in supermarkets, while those certified according to Moldovan
standard are sold in the organic and artisanal products market in Chisinau. Until 2019, there
was a limited number of organic products in supermarkets, but it has increased significantly.
The main brake on market development remains the price due to the low purchasing power.

B In Montenegro, organic products are sold in organic shops, health food shops,
drugstores, at the farms, on markets and online. Supermarkets do not sell organic food.

B In Norway, the organic market is less developed than in other Scandinavian countries,
however, organic products are increasingly popular.

In 2018, the organic market was valued at € 415.6 million. Growth affected all counties. The
organic market is estimated to have exceeded € 427 million in 2019.

Supermarkets are the main sales channel for organic products (53%), ahead of the monopoly
(19%]), catering (nearly 7%) and bakers (nearly 5%). The hard discount represents around
60% of organic sales in supermarkets. The chains Coop and Rema 1000 have seen an
increase in their organic sales during the health crisis.

Thanks to an expansion of its organic range, the monopoly's organic sales increased by 3.7%
in 2019. Organic sales in catering grew by 8.6% in 2019. In 2018, only 1% of catering supply
by value was organic. There are organic shops, but they are small and their organization is
not very structured. Most are independent’. In recent years, a few new organic shops focused
on local and reducing packaging. Health food shops also sell organic products. Late 2019,
there were 43 organic cooperative farms and 80 REAC” (+16% vs 2018). Online shopping was
relatively underdeveloped until recently due to a very high density of stores and Norwegians'
habit of shopping nearby several times a week. The two main online organic shops are
POkoland and Dyrket.

In 2019, 30% of Norwegian consumers said they ate organic food once a week or more and
4% said they ate it daily.

Protecting the environment is the main reason to consume organic food. The main brakes
on the development of the organic market are the price and the lack of availability of local
organic products. Indeed, organic areas have been declining since 2013 (support for
conversion does not seem sufficient), while consumption is growing. The number of organic
processors is also falling. Local conventional pro